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ABSTRACT:  
The main role of technological prospecting is to search for new technologies and to map new scientific and 

technological developments capable to influence the research developed in a Scientific and Technological 

Institution.Thus, the purpose of this paper is to present a proposal for the application of technological 

prospection tools to support R&D activities. This work was conducted through bibliographic research and 

observation of activities. After the studies, it was verified that for technological prospection, different methods 

should be used, since prospecting technology requires systemic vision, through monitoring, forecasting and 

future vision, guiding the decision making relevant to the positioning of R&D teams in conducting their 

research. 
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I. INTRODUCTION 
Brasil (2005) defines that technological innovation is the conception of a new product or process of 

manufacture, as well as the aggregation of new functionalities or characteristics to the product or process, which 

implies in incremental improvements and in the effective gain of quality or productivity, resulting in greater 

competitiveness in the market. For the OCDE (2003), technological innovation activities are the set of scientific, 

technological, organizational, financial and commercial steps, including investments in new knowledge, which 

lead to or try to lead to the implementation of new or improved products and processes. 

For Andrade, Soto Urbina and Torkomian (2016), Kon (2016), Marzall, Santos and Godoy (2016), 

Pacheco and Gomes (2016), Festa (2015), Macedo, Miguel and Casarotto Filho (2015), Reichert, Camboim and 

Zawislak (2015), Sousa et al. (2015), Tres e Ferreti (2015), Dias e Cabral (2014), Gomes et al. (2014), Martins 

et al. (2014), Pereira et al. (2014) and Chimendes (2011), innovation is essential for improving the performance 

of an organization, and concerns the outcome of an organization's ability to articulate its specific sets of 

resources, competencies, and the interactions and relationships among the various actors impact of the 

organization's activities, in order to constitute a strategic mechanism, with the objective of achieving superior 

performance, creating a sustainable competitive advantage, and thus, generating added value and growth of the 

organization, besides remaining competitive in the market, which is constantly changing, and, ultimately, to 

promote economic development. 

According to Ikenami, Garnica and Ringer (2016), an organization's capacity for innovation is not only 

a differential, but an essential factor for its survival. Thus, for Bruno-Faria and Fonseca (2014), innovation has 

become a goal for different types of organization, that is, in each reality, aspects must be observed to the 

purpose of fostering it or to eliminate the barriers that may hinder -over there.  

In other words, according to Andrade (2016), Marzall, Santos and Godoy (2016), Minguela-Rata et al. 

(2014), Persico; Manca and Pozzi (2014), Bruce and Birchall (2011), Nieto and Santamaria (2010), Coral, 

Ogliari and Abreu (2009), it is possible to understand that innovation is the commercial exploitation of an 

invention, that is, of turning an invention into results. One can still think of product innovation or process 

innovation. 

For Martens and Monteiro (2016), Pope, Annandale and Morrison-Sauders (2004) and Wilkins (2003), 

current social, economic and environmental scenarios have forced organizations to innovate, manage change, 

and generate new activities and new products. And, this context presents new challenges for organizations, 

which present themselves in a more complex way and require greater speed for their treatment and management. 
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Therefore, Andrade (2016), Frezatti et al. (2005), Froehlich and Bitencourt (2015), Selan (2009), Coral, 

Ogliari and Abreu (2008) and Al-Ali (2003) argue that there is an important relationship between strategy and 

innovation, and the effective innovation involves changes in the strategies, tactics and operational actions of the 

organization, that is, the alignment of innovation practices with organizational strategies. If the organization 

does not view innovation as a preponderant factor and does not have a well-defined strategy, it will not be able 

to efficiently and effectively manage all the factors involved in promoting innovation. 

In a dynamic environment and surrounded by complex systems, such as the environment of action of 

the Scientific and Technological Institutions (STI), a tool that can help in the direction of Research and 

Development (R&D) strategies is the Technological Prospecting.Technological prospecting can be defined as a 

systematic means of mapping scientific and technological developments that can significantly influence an 

organization, an industry, a specific product or process, or the economy or society as a whole. 

The purpose of this paper is to present a proposal for the application of technological prospecting tools 

in STI, to support their R&D teams. 

Considering that this work was conducted through bibliographic research, patent research, observation 

of activities and possible comparisons between best practices, this research could be classified as a qualitative, 

explanatory, deductive and original research. Also, there was direct and continuous interaction with the studied 

STI members. This work is divided into 4 parts. The second concerns a review of the literature on technological 

prospecting, the third presents a proposal for applying the tool in a STI, and finally the fourth part indicates the 

final considerations of this research. 

 

II. TECHNOLOGICAL PROSPECTING 
Corroborating the definition of technological prospecting presented in the introduction of this article, 

Almeida and Moraes (2014), Robinson et al. (2013), Georghiou et al. (2008), Coelho et al. (2003) and Cuhls and 

Grupp (2003; 2001), Slaughter (2001), describe that prospecting is a process that examines the long-term future 

of science (2005), UNIDVO (2005a; 2005b), Porter , technology, economics and society in order to interpret 

data, trends and signs of change and future events, with the objective of identifying areas of strategic research 

and emerging generic technologies that are likely to generate greater economic and social benefits. social 

policies. 

In other words, for Horst et. al (2011), the technological prospection is the survey of a relation of 

technologies and supporting activities for its development in order to meet the expectations and demands of a 

certain group. 

For CTPETRO (2003), technological prospection consists of: It is a process, not just a set of 

techniques; It focuses on creating and improving understanding of possible future developments and the forces 

that seem to shape them; It assumes that the future cannot be scientifically demonstrated from certain premises. 

The central point is to discuss the chances of development and the options for action in the present; Passive 

behavior is not expected in the future, but an active positioning. The future will be created by the choices that 

are made today. 

Coelho (2003) complements that technological prospecting is not the same thing as prognosis or 

foresight, since it implies an active participation in shaping the future. De Castro, Lima and Freitas Filho (1999) 

indicate that traditional forecasting builds the future in the image of the past, while technological prospecting 

focuses on futures with alternative possibilities of being different from the past. It is important to highlight that 

technological prospecting is aimed at guiding present decision making, based on the existence of turbulence that 

causes changes in the behavior of variables - critical factors - considered relevant. 

For Jannuzzi et. Al (2004), technological prospecting is an instrument to know the possibilities and 

opportunities of investments in R&D, in areas that may be important for the economic and social development 

of the country. Technological prospecting has as one of its main objectives, the offer of subsidies for the 

financing of R&D activities, relating sets of technologies that will be important, according to society's 

expectations. The results of the technological prospect thus allow the indication of a list of topics (a R&D 

agenda) ordered by priorities, according to a panel of experts. In addition, the very process of consulting 

specialists, collecting information, processing and organizing these data provide support for those decision 

makers, and are also part of a prospective study. 

Kupfer and Tigre (2004) describe that the technological prospection is carried out with the following 

objective: 

 Monitoring (monitoring the evolution of facts and signals and factors that bear change and 

future); 

 Forecasting (making projections based on historical statistical series); and, 

 Vision (anticipate future possibilities based on interaction with experts). 

In order to apply technological prospecting, according to Almeida and Moraes (2014), Millet (2006), 

Camarinha-Matos and Afsarmanesh (2004), Phaal et al. (2001; 2004), one of the most applied methods is the 
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construction of technological and strategic roadmaps, considering the mapping and mobilization of specialists 

around the R&D topics in the area in focus, the definitions of objectives and the scope of the prospection and the 

the most appropriate methods and prospecting tools. 

Mayerhoff (2008) describes a four-phase model for the technological prospection, being: 

 Preparatory phase (definition of objectives, scope, approach and methodology); 

 Pre-prospective phase (details of methodology and data collection); 

 Prospective phase (collection, treatment and analysis of data); and 

 Post-prospective phase (communication of results, implementation of actions and monitoring). 

Regarding the prospective phase, Kupfer and Tigre (2004) and Caruso and Tigre (2004) indicate some 

techniques for collecting information: conducting experiments or tests; query database records (authors and 

titles); consultation of publications (articles and patents); conducting visits; conducting interviews; application 

of questionnaires; observation techniques. 

According to Mayerhoff (2008), the historical information used in prospecting methods should be 

obtained through continuous and reliable series. The Technological Prospecting studies that need this 

information find in the Intellectual Property system, specifically in the Patents system, a valuable resource, since 

this system feeds a database that has been growing significantly in the last decades, due to the growing 

importance patents in the economy. 

For Tomiaka, Lourenço and Facó (2010), Barroso, Quoniam and Pacheco (2009), De Castro, Lima and 

Freitas Filho (1999), Contant and Bottomley (1988), a patent is a document that contains numerous 

internationally standardized information. Therefore, it is a document of easy identification, such as: patent title, 

name of the depositor, inventors, prosecutors, date of filing, date of grant of the patent, classification of the 

patent according to the application, summary, complete descriptions, claims, quotes referenced, among other 

information. The information available in a patent is relevant and it is necessary to carry out collections and 

analyze large quantities of patents, through tools such as Data Mining, for decision making. 

Also, for Tomiaka, Lourenço and Facó (2010), Barroso, Quoniam and Pacheco (2009), De Castro, 

Lima and Freitas Filho (1999), Contant and Bottomley (1988), based on patents, consequently a variety of 

information. Access to patent databases is relatively simple and can provide access to two types of databases: 

the free ones maintained by the offices of each country and the commercial ones maintained by companies that 

organize on a single server the vast majority of the world's databases. Here are some of the free bases:World 

Intellectual Property Office (WIPO); United States Patent and Trademark Office (USPTO); European Patent 

Office (EPO);National Center for Industrial Property Information and Training (NCIPIT). 

Still in the prospective phase, after collecting information, these should be analyzed. Kupfer and Tigre 

(2004) and Caruso and Tigre (2004) present some methods for the analysis of the information, through the 

technological prospection: technological mapping; science and technology analysis; scenario analysis; Industry 

analysis; Patent analysis; delphi. 

According to Kupfer and Tigre (2004) and Caruso and Tigre (2004), unlike classic prediction activities, 

which are dedicated to anticipating a supposed future as unique, prospecting exercises are constructed from the 

premise that there are several possible futures. These are typically the cases in which the present actions change 

the future, as with technological innovation. Future technological advances depend on the complex and 

unpredictable mode of allocative decisions taken in the present by a relatively large set of non-conclusive 

agents. Prospecting exercises serve as a means to achieve two objectives: The first is to prepare the actors in 

organizations to seize or face future opportunities or threats. The second goal is to trigger a process of building a 

desirable future. 

In this sense, Tomioka, Lourenço and Facó (2010) describe that technological prospecting is of 

fundamental importance for the development of research, both in business and academic. Technological 

prospecting can be used to: anticipate technological changes; understand the course of change; support the 

decision-making process in research and development; support the technology protection process; support the 

technology commercialization process. 

Also, according to Tomioka, Lourenço and Facó (2010), the information from the technological 

prospection are useful to: determine the state of the art or state of the art; identify alternative technologies; 

locate technological and commercial information that involves specific companies, owners, depositors or 

inventors; improvement of the quality of patents to be deposited, if this is the focus; identify alternative holders 

or exchange of technologies; research advancement in the inventive novelty of an invention; identify a member 

of a patent family; seek the country in which a patent has been deposited; locate the document that is written in a 

desired language; obtain a list of priority documents or references cited; to estimate the importance of the 

invention by the number of patents deposited; obtain information on the validity of a patent deposited or 

granted; patent infringement of third parties. 

According to Quintella et. al (2011a; 2011b; 2011c; 2011d), in order to carry out the technological 

prospection, tools and skills are usually not well detailed and not incorporated into vocational training. 
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However, for De Castro, Lima and Freitas Filho (1999), the knowledge and tools for technological prospection 

are still limited, although there is great interest in expanding them. Such a quote, made 18 years ago, is still a 

reality today. 

In this same sense, for Tomiaka, Lourenço and Facó (2010), Barroso, Quoniam and Pacheco (2009), 

De Castro, Lima and Freitas Filho (1999), Contant and Bottomley (1988), in general, the use of technological 

prospecting is rare, to subsidize research projects, whether in academia or industry. However, the use of this 

type of tool is important, because in the industrial or technological field, about 70% of the information is 

described in patent databases and the rest, 30%, is in scientific publications or other forms of dissemination. 

De Castro, Lima and Freitas Filho (1999) and Contant& Bottomley (1988) indicate that a number of 

reasons have hindered the practical implementation of more formal models of technological prospecting: a) The 

tradition within the scientific community to leave exclusively to the researcher the responsibility of choosing 

what to research; b) The fragmentation of the research structure between public and private sectors makes it 

difficult to construct a single set of priorities; c) Market forces, determining the lines of R&D to be followed by 

the private sector, impose biases on the priorities for those more profitable activities; d) The belief that the 

public sector should be responsible for the generation of basic science and the private sector for R&D 

contributes to the bias in establishing demands and priorities, since it is difficult to predict the impact to be 

generated by basic knowledge. 

For Quintela et al. (2011), Technological Prospecting should be demystified, becoming a routine tool, 

influencing the decision-making processes, which may facilitate the appropriation of the technologies through 

Intellectual Property, and improve the management of innovation, while increasing the critical sense and to 

broaden the vision of technological bottlenecks and opportunities associated with them. 

 

III. PROPOSAL TO USE THE TECHNOLOGICAL PROSPECTING IN A STI 
For Kupfer and Tigre (2004), prospecting exercises work as a means to achieve two main objectives: 1) 

prepare the actors in the industry to seize or face future opportunities or threats; and, 2) unleash a process of 

building a desirable future. Therefore, according to Jannuzzi et. al (2004), this exercise aims to indicate an 

agenda and prioritize R&D activities for a given time horizon.For Freire, Guimarães and Jesus (2011), success 

in the competitive strategy of a given industry also depends on the prospection and monitoring of information 

about a particular process or technology. Through this prospecting study it is possible to establish a differential 

in competitiveness, based on the mapping of fundamental information and knowledge sources. 

In this way, one of the possible applications for technological prospecting is linked to the possibility of 

anticipating the technologies that can be applied and/or contributing to the R&D projects of an STI. Therefore, it 

is necessary to establish a directive for the application of technological prospecting tools.Reinforcing it, Freire, 

Guimarães and Jesus (2011) describe that the marketing and technological monitoring needs to be carefully 

structured so that it can serve as an identification of new opportunities and signs of change in a given market. 

Thus, in order, to initiate technological prospecting, the technologies to be prospected should be 

prioritized, giving priority to those with the greatest impact and relevance on ongoing R&D projects, including, 

but not limited to, problems not yet solved by R&D areas. 

After the prioritization of technologies, the search process begins, to identify technologies developed 

and protected through intellectual property. As previously described, prospecting may be carried out by 

searching national and international patent databases.Once the searches have been completed, data processing 

should be carried out to group similar technologies to analyze each technology individually, pointing out its 

strengths and weaknesses and its stage of development. 

After the collection and treatment of the prospecting data, it will be possible to evaluate how the 

prospected technologies can collaborate with the R&D projects, in progress, that is, it will be possible to identify 

if there are technologies that can be used or applied to solve problems not yet solved by the research team. Also, 

it will be possible to indicate the possible improvements to be made in the developed processes or the possible 

needs of the development of new technologies, or the improvement of the already developed, to incorporate the 

processes. 

Therefore, an information framework for technologies should be created, describing each technology, 

pointing out its strengths and weaknesses and its level of technological maturity. Based on this framework, the 

research team can carry out a comparison between technologies. 

With the comparison made, an important point is to know effectively the technologies that are 

compared, through contact with the STI or team that created the technology. Also, in this contact, you can be 

asked to demonstrate the use of the technology and, especially, to carry out tests, during a certain period. And, 

based on the tests, the technology to be incorporated into the technology that is in development may be chosen.  

Concluding this item, different technological prospecting methods should be used simultaneously, 

because none of them, in isolation, meet the needs of the research team, that is, the application of technological 

prospecting with a systemic view. 
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IV. CONCLUSION 
Technological prospecting contributes directly to the strengthening of the R&D activities of a STI, and 

its techniques has a significant result in the promotion of research. 

Aiming to present a study for the application of technological prospecting tools to a STI, considering 

that this work was conducted through bibliographical research, observation of activities and possible 

comparisons, it is understood, finally, that the objective was made effective. 

It is concluded that "if" the organization does not commit itself to stimulating innovation, it will be in 

the near future, doomed to failure, since science and technology are really eminent elements for economic and 

social advancement. 

It is suggested, for future work, the application of metrics to measure the technological readiness level 

for the prospected technologies and, also, the insertion of the Technology License Offices as support for the 

research teams of the STI, for the application of technological prospection. 

 

REFERENCES 
[1] AL-ALI, N. COMPREHENSIVE INTELLECTUAL CAPITAL MANAGEMENT: STEP-BY-STEP. HOBOKEN, 

NJ: WILEY, 2003. 

[2] ALMEIDA, M. F. L. A.; MORAES,  C. A. C. M. PLATAFORMAS TECNOLÓGICAS PARA FÁRMACOS 

ONCOLÓGICOS: UMA ABORDAGEM INTEGRADA DE PROSPECÇÃO COMO SUPORTE À 

ARTICULAÇÃO EMPRESARIAL COM O SNCTI. PARCERIAS ESTRATÉGICAS, V. 19, N. 39, P. 7-26, JUL-

DEZ 2014. 

[3] ANDRADE, H. S. PROPOSTA DE MODELO DE PROCESSOS PARA A GESTÃO DA PROTEÇÃO E DA 

COMERCIALIZAÇÃO DA PROPRIEDADE INTELECTUAL EM NÚCLEO DE INOVAÇÃO 

TECNOLÓGICA. 2016. 197F. TESE DE DOUTORADO – INSTITUTO TECNOLÓGICO DE AERONÁUTICA, 

SÃO JOSÉ DOS CAMPOS. 

[4] ANDRADE, H. S.; SOTO URBINA, L. M.; TORKOMIAN, A. L. V. GESTÃO DA PROPRIEDADE 

INTELECTUAL: MODELO DE PROCESSOS PARA NÚCLEOS DE INOVAÇÃO TECNOLÓGICA (NIT). 

SÃO CARLOS: LITERATOS, 2016. 

[5] BARROSO, W.; QUONIAM, L.; PACHECO, E. PATENTS AS TECHNOLOGICAL INFORMATION IN 

LATIN AMERICA. WORLD PATENT INFORMATION, V. 31, N. 3, P. 207-215, SEPTEMBER 2009. 

[6] BRASIL. LEI Nº 11.196, DE 21 DE NOVEMBRO DE 2005. DIÁRIO OFICIAL DA UNIÃO, BRASÍLIA, DF, 22 

NOV. 2005, SEÇÃO 1, P. 1.  

[7] BRUCE, A.; BIRCHALL, D. VIA EXPRESSA PARA O SUCESSO EM INOVAÇÃO. PORTO ALEGRE, 

BOOKMAN, 2011. 

[8] BRUNO-FARIA, M. F. B.; FONSECA, M. V. A. CULTURA DE INOVAÇÃO: CONCEITOS E MODELOS 

TEÓRICOS. REVISTA DE ADMINISTRAÇÃO CONTEMPORÂNEA, V. 18, N. 4, P. 372-396, 2014. 

[9] CAMARINHA-MATOS, L.M.; AFSARMANESH, H. A ROADMAPPING METHODOLOGY FOR 

STRATEGIC RESEARCH ON VO. IN: CAMARINHA-MATOS, L.M.; AFSARMANESH, H. (EDS.) 

COLLABORATIVE NETWORKED ORGANIZATIONS: A RESEARCH AGENDA FOR EMERGING 

BUSINESS MODELS. KLUVER ACADEMIC PUBLISHERS, P. 275-288, 2004. 

[10] CARUSO, L. A.; TIGRE, P. B. (ORGANIZADORES). MODELO SENAI DE PROSPECÇÃO: DOCUMENTO 

METODOLÓGICO. MONTEVIDEO: OIT/CINTERFOR, 2004. 

[11] CHIMENDES, V.C.G. CIÊNCIA E TECNOLOGIA X EMPREENDEDORISMO: DIÁLOGOS POSSÍVEIS E 

NECESSÁRIOS. TESE (DOUTORADO) UNIVERSIDADE ESTADUAL PAULISTA, FACULDADE DE 

ENGENHARIA DE GUARATINGUETÁ, 2011. 

[12] COELHO G.M.; SANTOS D.M.; SANTOS, M.M; FELLOWS FILHO, L. CAMINHOS PARA O 

DESENVOLVIMENTO EM PROSPECÇÃO TECNOLÓGICA: TECHNOLOGY ROADMAPPING – UM 

OLHAR SOBRE FORMATOS E PROCESSOS. PARCERIAS ESTRATÉGICAS, V.21, P.199-234. 2005. 

[13] COELHO, G. M. PROSPECÇÃO TECNOLÓGICA: METODOLOGIAS E EXPERIÊNCIAS NACIONAIS E 

INTERNACIONAIS. PROJETO CTPETRO TENDÊNCIAS TECNOLÓGICAS: NOTA TÉCNICA 14. RIO DE 

JANEIRO: INSTITUTO NACIONAL DE TECNOLOGIA, 2003. 

[14] CONTANT, R., BOTTOMLEY, A. PRIORITY-SETTING IN AGRICULTURAL RESEARCH. 

INTERNATIONAL SERVICE FOR THE NATIONAL AGRICULTURE RESEARCH. [S. L.]: ISNAR, 1988. 

(WORKING PAPER, 10). 

[15] CORAL, E.; OGLIARI, A.; ABREU, A. F. GESTÃO INTEGRADA DA INOVAÇÃO: ESTRATÉGIA, 

ORGANIZAÇÃO E DESENVOLVIMENTO DE PRODUTOS. SÃO PAULO: ATLAS, 2008. 

[16] CORAL, E.; OGLIARI, A.; ABREU, A.F. (ORGANIZADORES). GESTÃO INTEGRADA DA INOVAÇÃO: 

ESTRATÉGIA, ORGANIZAÇÃO E DESENVOLVIMENTO DE PRODUTOS. SÃO PAULO, ATLAS, 2009. 

[17] CTPETRO. PROJETO CTPETRO TENDÊNCIAS TECNOLÓGICAS. PROSPECÇÃO TECNOLÓGICA: 

METODOLOGIAS E EXPERIÊNCIAS NACIONAIS E INTERNACIONAIS. DISPONÍVEL EM 

<HTTP://WWW.DAVI.WS/PROSPECCAO_TECNOLOGICA.PDF> ACESSO EM 15 DE AGOSTO DE 2013. 

[18] CUHLS, K.; GRUPP, H. STATUS AND PROSPECTS OF TECHNOLOGY FORESIGHT IN GERMANY 

AFTER TEN YEARS. DISPONÍVEL EM HTTP://WWW.NISTEP.GO.JP/ACHIEV/ 

FTX/ENG/MAT077E/HTML/MAT077AE.HTML. ACESSO EM 17 SET. 2004. 



OfficeProposal for the applicationof a TechnologicalProspecting approach to a … 

                                      www.ijhssi.org                                                            66 | Page 

[19] CUHLS, K.; GRUPP, H.. ALEMANHA: ABORDAGENS PROSPECTIVAS NACIONAIS. PARCERIAS 

ESTRATÉGICAS, N. 10, MAR. 2001. 

[20] DE CASTRO, A.; LIMA, S.; FREITAS FILHO, A. ESTRATÉGIAS PARA A INSTITUCIONALIZAÇÃO DE 

PROSPECÇÃO DE DEMANDAS TECNOLÓGICAS NA EMBRAPA. REVISTA DE ADMINISTRAÇÃO DA 

UFLA V.1, N.2, P 3-16, 1999.  

[21] DIAS, R.; CABRAL, A. S. MAPEAMENTO DE COMPETÊNCIAS COMO FERRAMENTA DE AUXÍLIO 

PARA A APRENDIZAGEM ORGANIZACIONAL E PARA O PROCESSO DE INOVAÇÃO. REV. FATESF, 

JACAREÍ, V. 4, N. 1, P. 255-264, JAN./JUN. 2014. 

[22] FESTA, M. P.GESTÃO E CULTURA INTRAEMPREENDEDORA: UM ESTUDO SOBRE PRÁTICAS 

GERENCIAIS QUE PROMOVEM A INOVAÇÃO. CADERNO PROFISSIONAL DE ADMINISTRAÇÃO DA 

UNIMEP, V. 5, N. 1, P. 41-58, 2015. 

[23] FREIRE, E.; GUIMARÃES, M. J.; JESUS, K. ESTUDO DE PROSPECÇÃO TECNOLÓGICA EM GRAFENOS. 

VII CONGRESSO NACIONAL DE EXCELÊNCIA EM GESTÃO. P.1-15. ISSN 1984-9354, 2011. 

[24] FREZATTI, F.; BIDO, D. S.; CRUZ, A. P. C.; MACHADO, M. J. C. A ESTRUTURA DE ARTEFATOS DE 

CONTROLE GERENCIAL NO PROCESSO DE INOVAÇÃO: EXISTE ASSOCIAÇÃO COM O PERFIL 

ESTRATÉGICO?. BRAZILIAN BUSINESS REVIEW, V. 12, N. 1, P. 129-156, 2015. 

[25] FROEHLICH, C.; BITENCOURT, C. C. PROPOSIÇÃO DE UM MODELO TEÓRICO PARA CAPACIDADE 

DE INOVAÇÃO SUSTENTÁVEL. REVISTA CIÊNCIAS ADMINISTRATIVAS, V. 21, N. 2, P. 554-581, 2015. 

[26] GEORGHIOU, L.; CASSINGENA, J.; KEENAN, M.; MILES, I.; POPPER, R. (EDS.). THE HANDBOOK OF 

TECHNOLOGY FORESIGHT. EDWARD ELGAR, CHELTENHAM, 2008. 

[27] GOMES, M. S.; GONÇALO, C. R.; PEREIRA, C. D.; VARGAS, S. L. A INOVAÇÃO COMO CONEXÃO 

PARA O DESENVOLVIMENTO DE PARCERIAS ENTRE UNIVERSIDADE-EMPRESA. NAVUS - 

REVISTA DE GESTÃO E TECNOLOGIA, V. 4, N. 2, P. 78-91, 2014. 

[28] HORST, D.; DA SILVA, F.; BEHAINNE, J.; XAVIER, A.; DE FRANCISCO, A. PROSPECÇÃO 

TECNOLÓGICA SOBRE A GERAÇÃO DAS ENERGIAS RENOVÁVEIS NO BRASIL. I CONGRESSO 

BRASILEIRO DE ENGENHARIA DE PRODUÇÃO. PONTA GROSSA, PR, BRASIL, 2011. 

[29] IKENAMI, R. K.; GARNICA, L. A.; RINGER, N. J. ECOSSISTEMAS DE INOVAÇÃO: ABORDAGEM 

ANALÍTICA DA PERSPECTIVA EMPRESARIAL PARA FORMULAÇÃO DE ESTRATÉGIAS DE 

INTERAÇÃO. REVISTA DE ADMINISTRAÇÃO, CONTABILIDADE E ECONOMIA DA FUNDACE, V. 7, 

N. 1, P. 162-174, 2016. 

[30] KON, A.ECOSSISTEMAS DE INOVAÇÃO: A NATUREZA DA INOVAÇÃO EM SERVIÇOS. REVISTA DE 

ADMINISTRAÇÃO, CONTABILIDADE E ECONOMIA DA FUNDACE, V. 7, N. 1, P. 14-27, 2016. 

[31] KUPFER, D.; TIGRE, P. PROSPECÇÃO TECNOLÓGICA. IN: CARUSO, L.A.; TIGRE, P. B. 

(ORGANIZADORES). MODELO SENAI DE PROSPECÇÃO: DOCUMENTO METODOLÓGICO. 

MONTEVIDEO. OIT/CINTERFOR, 2004. 

[32] MACEDO, MAYARA ATHERINO; MIGUEL, PAULO AUGUSTO CAUCHICK; CASAROTTO FILHO, 

NELSON. A CARACTERIZAÇÃO DO DESIGN THINKING COMO UM MODELO DE INOVAÇÃO. RAI - 

REVISTA DE ADMINISTRAÇÃO E INOVAÇÃO, SÃO PAULO, V. 12, N. 3, P. 157-182, SEP. 2015. ISSN 

1809-2039.  

[33] MARTENS, ML; MONTEIRO, M. AVALIAÇÃO DE SUSTENTABILIDADE EM GERENCIAMENTO DE 

PROJETOS: UM ESTUDO EXPLORATÓRIO NO SETOR DE ALIMENTOS. PRODUÇÃO. V. 26, N. 4, P. 782-

800, OCT. 2016. ISSN: 01036513. 

[34] MARTINS, C.; FIATES, G. G. S.; DUTRA, A.; VENÂNCIO, D. M. REDES DE INTERAÇÃO A PARTIR DE 

INCUBADORAS DE BASE TECNOLÓGICA: A COLABORAÇÃO GERANDO INOVAÇÃO. REVISTA 

GESTÃO & TECNOLOGIA, V. 14, N. 2, P. 125-148, 2014. 

[35] MARZALL, L. F.; SANTOS, L. A.; GODOY, L. P. INOVAÇÃO NO PROJETO DE PRODUTO COMO FATOR 

PARA REDUÇÃO DE CUSTOS LOGÍSTICOS E DE PRODUÇÃO. REVISTA PRODUÇÃO ONLINE. V. 16, 

N. 1, P. 342-365, JAN. 2016. ISSN: 16761901. 

[36] MAYERHOFF, Z. D. UMA ANÁLISE SOBRE OS ESTUDOS DE PROSPECÇÃO TECNOLÓGICA. 

CADERNOS DE PROSPECÇÃO V. 1 N. 1 P. 7 – 9, 2008. 

[37] MILLET, S. M. FUTURING AND VISIONING: COMPLEMENTARY APPROACHES TO STRATEGIC 

DECISION MAKING. STRATEGY & LEADERSHIP, V.34, N.3, P.43-50, 2006. 

[38] MINGUELA-RATA, B.; FERNÁNDEZ-MENÉNDEZ, J.; FOSSAS-OLALLA, M.; LÓPEZSÁNCHEZ, J.I. 

COLABORACIÓN TECNOLÓGICA CON PROVEDORES EN LA INNOVACIÓN DE PRODUCTOS: 

ANÁLISIS DE LA INDUSTRIA MANUFACTURERA ESPAÑOLA. INNOVAR, V. 24, BOGOTÁ, 2014. 

[39] NIETO, M.J.; SANTAMARÍA, L. THE IMPORTANCE OF DIVERSE COLLABORATIVE NETWORKS FOR 

THE NOVELTY OF PRODUCT INNOVATION. TECHNOVATION, V. 27, P.367-377, 2007. 

HTTP://DX.DOI.ORG/10.1016/J.TECHNOVATION.2006.10.001. 

[40] PACHECO, L. M.; GOMES, E. J. MODELOS DE GESTÃO DA INOVAÇÃO EM UMA PERSPECTIVA 

COMPARADA: CONTRIBUIÇÃO PARA APLICAÇÃO EM PEQUENAS E MÉDIAS EMPRESAS . REVISTA 

DA MICRO E PEQUENA EMPRESA, V. 10, N. 1, P. 63-79, 2016. 

[41] PEREIRA, J. M.; BARBOSA, J. G. P.; BOUZADA, M. A. C.; FREITAS, A. S. RELAÇÃO ENTRE INOVAÇÃO 

E ESTRATÉGIA: UM ESTUDO DE CASO EM UMA EMPRESA DE TIC. REVISTA ELETRÔNICA DE 

ESTRATÉGIA & NEGÓCIOS, V. 7, N. 2, P. 68-98, 2014. 



OfficeProposal for the applicationof a TechnologicalProspecting approach to a … 

                                      www.ijhssi.org                                                            67 | Page 

[42] PERSICO, D.; MANCA, S.; POZZI, F. ADAPTING THE TECHNOLOGY ACCEPTANCE MODEL TO 

EVALUATE THE INNOVATIVE POTENTIAL OF E-LEARNING SYSTEMS. COMPUTERS IN HUMAN 

BEHAVIOR. V.30, N. 1. P. 614-622, 2014. HTTP://DX.DOI.ORG/10.1016/J.CHB.2013.07.045. 

[43] PHAAL, R.; FARRUKH, C.; MITCHELL, R.; PROBERT, D. TECHNOLOGY ROADMAPPING: A 

PLANNING FRAMEWORK FOR EVOLUTION AND REVOLUTION. TECHNOLOGICAL FORECASTING 

AND SOCIAL CHANGE, N. 71, P.5-26, 2004. 

[44] POPE, J.; ANNANDALE, D.; MORRISON-SAUNDERS, A. CONCEPTUALISING SUSTAINABILITY 

ASSESSMENT. ENVIRONMENTAL IMPACT ASSESSMENT REVIEW, V. 24, N. 6, P. 595-616, 2004. 

HTTP://DX.DOI.ORG/10.1016/J.EIAR.2004.03.001 

[45] PORTER, A.L. ET AL. TECHNOLOGY FUTURES ANALYSIS: TOWARD INTEGRATION OF THE FIELD 

AND NEW METHOD. TECHNOLOGICAL FORECASTING AND SOCIAL CHANGE, V.71, N.3, P.287–303. 

2004. 

[46] QUINTELLA, C. M.; CERQUEIRA, G. S.; MIYAZAKI, S. F.; HATIMONDI, S. A.; MUSSE, A. P. S. 

CAPTURA DE CO2: PANORAMA (OVERVIEW) - MAPEAMENTO TECNOLÓGICO DA CAPTURA DE 

CO2 BASEADO EM PATENTES E ARTIGOS, 1A. ED., EDITORA DA UFBA: SALVADOR, 2011A.  

[47] QUINTELLA, C. M.; HATIMONDI, S. A.; MUSSE, A. P. S. MIYAZAKI, S. F.; CERQUEIRA, G. S.; 

MOREIRA, A. A. 10TH INTERNATIONAL CONFERENCE ON GREENHOUSE GAS CONTROL 

TECHNOLOGIES. ENERGY PROCEDIA 2011C, 4, 2050-2057. 

[48] QUINTELLA, C. M.; MEIRA, M.; GUIMARÃES, A. K.; TANAJURA, A. S.; DA SILVA, H. R. G. 

PROSPECÇÃO TECNOLÓGICA COMO UMA FERRAMENTA APLICADA EM CIÊNCIA E TECNOLOGIA 

PARA SE CHEGAR À INOVAÇÃO. REV. VIRTUAL QUIM., 2011D, 3 (5), P.406-415, 2011 

[49] QUINTELLA, C. M.; MEIRA, M.; MIYAZAKI, S. F.; COSTA NETO, P. R.; SOUZA, G. G. B.; HATIMONDI, 

S. A.; MUSSE, A. P. S.; MOREIRA, A. A., DINO, R. 10TH INTERNATIONAL CONFERENCE ON 

GREENHOUSE GAS CONTROL TECHNOLOGIES. ENERGY PROCEDIA 2011B, 4, 2926-2932. 

[50] REICHERT, F. M.; CAMBOIM, G. F.; ZAWISLAK, P. A. CAPACIDADES E TRAJETÓRIAS DE INOVAÇÃO 

DE EMPRESAS BRASILEIRAS. REVISTA DE ADMINISTRAÇÃO MACKENZIE, V. 16, N. 5, P. 161-194, 

2015. 

[51] ROBINSON, D.K.R.; HUANG, L.; GUO, Y.; PORTER, A.L. FORECASTING INNOVATION PATHWAYS 

FOR NEW AND EMERGING SCIENCE AND TECHNOLOGIES. TECHNOLOGICAL FORECASTING & 

SOCIAL CHANGE, V. 80, N.2, P. 267-285, 2013. 

[52] SELAN, B. ESTRATÉGIAS TECNOLÓGICAS E PERFORMANCE DAS EMPRESAS INDUSTRIAIS 

BRASILEIRAS: UMA ANÁLISE MULTIVARIADA COMPARATIVA DAS PINTEC’S. 2009. 

DISSERTAÇÃO (MESTRADO EM ECONOMIA) – UNIVERSIDADE DE SÃO PAULO, RIBEIRÃO PRETO. 

[53] SLAUGHTER, R.A. KNOWLEDGE CREATION, FUTURES METHODOLOGIES AND THE INTEGRAL 

AGENDA, FORESIGHT, V.3, N.5, P. 407-418, 2001. 

[54] SOUSA, M. M.; FERREIRA, V. R. S.; NAJBERG, E.; MEDEIROS, J. J. PORTRAYING INNOVATION IN 

THE PUBLIC SERVICE OF BRAZIL: FRAMEWORKS, SYSTEMATIZATION AND 

CHARACTERIZATION. REVISTA DE ADMINISTRAÇÃO, V. 50, N. 4, P. 460-476, 2015. 

[55] TRES, G. S.; FERRETTI, R. PANORAMA DA PROPRIEDADE INTELECTUAL, SUSTENTABILIDADE E 

INOVAÇÃO TECNOLÓGICA NO BRASIL ENTRE 2000/2012. AMAZÔNIA, ORGANIZAÇÕES E 

SUSTENTABILIDADE, V. 4, N. 1, P. 55-70, 2015. 

[56] TOMIOKA, J.; LOURENÇO, S.; FACÓ, J. F. PATENTES EM NANOTECNOLOGIA: PROSPECÇÃO 

TECNOLÓGICA PARA TOMADA DE DECISÃO. INGEPRO – INOVAÇÃO, GESTÃO E PRODUÇÃO. VOL. 

02, NO. 10 P. 1-12 ISSN 1984-6193, 2010. 

[57] UNITED NATIONS INDUSTRIAL DEVELOPMENT ORGANIZATION (UNIDVO). TECHNOLOGY 

FORESIGHT MANUAL. ORGANIZATION AND METHODS. V.1. VIENNA: 2005B. 

[58] UNITED NATIONS INDUSTRIAL DEVELOPMENT ORGANIZATION (UNIDVO). TECHNOLOGY 

FORESIGHT MANUAL. ORGANIZATION AND METHODS. V.2. VIENNA: 2005A. 

[59] WILKINS, H. THE NEED FOR SUBJECTIVITY IN EIA: DISCOURSE AS A TOOL FOR SUSTAINABLE 

DEVELOPMENT. ENVIRONMENTAL IMPACT ASSESSMENT REVIEW, V. 23, N. 4, P. 401-414, 2003. 

HTTP://DX.DOI.ORG/10.1016/S0195-9255(03)00044-1 


